Case Study

SkiptaNXT:

S
%//4\§§ SKIPTA

Triggered Messaging

Overview

A large-scale pharma company wanted
to engage target physicians with
personalized and timely messaging
across partners for its oncology brand,
which is approved to treat multiple
cancer types.

A large-scale pharma manufacturer
wanted to:

* Engage target physicians with
personalized messaging for their multi-
indication oncology brand.

» Update physician segments on
a weekly basis using real-time
engagement data.

» & -

Deliver the next best engagement to
your targets and personalize the HCP
journey.
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&‘ Challenge

The brand’s marketing team was challenged with
acting on omnichannel engagement data to deliver
relevant promotional messaging for multiple
cancer types.

@G} Solution

Skipta’s next-best engagement solution,
SkiptaNXT, was utilized to target identified
HCPs with custom media tactics in their Skipta
community news feed.

HCPs who engaged on the platform were
delivered a branded email within 48 hours, with
a maximum frequency of one message per two
weeks per HCP.

Target segments and messaging instructions
were updated on a weekly basis using a custom
interface built to communicate with the client’s
data engine.

Skipta priced the program on a Cost Per
Engagement and guaranteed a minimum number
of engagements.

\El Outcome

Skipta delivered 175% of the guaranteed
engagement goal.

The triggered emails averaged 20% click-
to-open rates vs. just 1.5% prior to program
implementation. SkiptaNXT emails were over
10 times more effective at driving clicks than
traditional branded emails.
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